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With a Diploma in Marketing and Communications and 
extensive experience working across both shire and city level 
local government, I bring a strong combination of technical 
skill and practical insight to every project. I am fully trained 
and proficient in Adobe Creative Cloud, including InDesign, 
Illustrator, and Photoshop, and I specialise in transforming 
complex content into professional, polished documents. 

Known for my attention to detail and commitment to 
maintaining brand consistency, I create clear, visually 
engaging layouts that elevate reports, strategic plans, 
brochures, and corporate publications. My background 
in government communications has given me a deep 
understanding of the importance of accuracy, accessibility, 
and presentation in public documents. 

This blend of design expertise and communications 
knowledge allows me to deliver outcomes that not only 
look professional but also communicate effectively, helping 
organisations present their information with confidence.
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The NAIDOC Week Event Program was developed to showcase 
a diverse calendar of activities celebrating the theme “The Next 
Generation: Strength, Vision & Legacy.” 

The brief was to produce a program that was both visually 
engaging and accessible, particularly for Elders and community 
members who would be viewing the publication online.

To achieve this, I created a clean, minimal layout that placed the 
emphasis on clarity and readability. 

Larger fonts were chosen to ensure accessibility, while the text 
was structured to allow easy navigation through the wide range of 
events. 

Graphic elements were kept simple and purposeful, avoiding 
clutter while still reflecting the celebratory nature of NAIDOC 
Week. 

Client : City of Albany
Project : NAIDOC Week Program
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Bright, culturally significant images and bold colour palettes were 
integrated throughout the design to reflect the vibrancy, energy, and 
importance of the week. 

The use of colour was carefully balanced with white space to keep the 
program professional and welcoming, allowing the content to shine. 

The final program successfully combined practicality with design impact, 
delivering a document that felt modern, respectful, and inclusive. 

It provided the community with an event guide that was easy to follow 
while celebrating culture, identity, and heritage in a way that aligned with 
the significance of NAIDOC Week.
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The brief for this project was simple — “make it look 
better.” 

The original document lacked visual impact and didn’t 
reflect the professionalism of the organisation. 

I redesigned the cover using the City of Albany’s brand 
colours and clean geometric shapes to create a modern, 
cohesive look. 

The refreshed design enhances readability, strengthens 
brand consistency, and gives the publication a polished, 
professional finish that makes a strong first impression.

Client : City of Albany
Project : Year in Review 2024 - 2025
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This project began as a plain Word 
document with no visual structure or 
supporting graphics. 

My role was to transform the raw content into 
a professional, easy-to-navigate publication 
that would both inform and engage readers. 

I created the layout from scratch, applying 
the organisation’s brand colours to ensure 
consistency and recognition across the 
document. 

To improve readability and highlight key 
insights, I designed custom infographics and 
charts that presented complex data in a 
clear and visually appealing way.

The final product was a modern, professional 
strategic plan that not only communicated 
the vision and objectives effectively but also 
reflected the City’s brand identity. 

By combining careful formatting, visual 
hierarchy, and accessible design, the 
document became a polished communication 
tool suitable for stakeholders and the 
community.

03.
Client : City of Albany
Project : Bike Plan 2025 - 2030
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The Shire of Chittering provided their Annual Report in a plain Word format, and my 
task was to transform it into a professional, visually consistent publication. 

I developed a clean, modern layout that aligned with the Shire’s brand identity and 
ensured the content was easy to read and navigate.

To enhance engagement, I created custom infographics and tables that presented 
complex data in a clear and accessible way. Brand colours and graphic elements 
were applied strategically throughout to strengthen recognition and provide visual 
consistency across all sections.

The final Annual Report balanced accuracy and professionalism with strong visual 
impact, ensuring council achievements and community outcomes were communicated 
clearly and effectively to residents, stakeholders, and government partners.

04.
Client : Shire of Chittering
Project : Annual Report 2023 - 2024

12 13



As part of the 2025 Maritime Festival, I was responsible for 
designing and delivering a wide suite of marketing collateral 
and advertising to support the city’s flagship winter program. 
This included print and digital pieces such as event posters, 
treasure trail passports, activity sheets, stickers, signage, 
slideshows, and movie tickets.

In addition to collateral, I coordinated advertising across 
multiple platforms to maximise reach. This involved 
producing artwork for newspapers, magazines, billboards, 
and electronic signage, ensuring each medium carried a 
consistent, professional visual identity for the festival.

By incorporating the festival’s brand colours, maritime-
inspired graphics, and bold, clear layouts, I created a 
cohesive suite of materials that worked seamlessly across 
print, digital, and large-scale outdoor advertising. 

The result was a strong and recognisable campaign that 
engaged the community and elevated the festival’s profile 
across Albany and the wider region.

Client : City of Albany
Project : Maritime Festival Marketing Colleteral 04.



For the Shire of Chittering, I designed a community-focused rates brochure 
that needed to balance large amounts of essential information with visual 
appeal and accessibility. 

The goal was to create a publication that was easy for residents to 
navigate while still presenting the Shire in a polished and professional 
way.

To achieve this, I incorporated beautiful, high-quality photographs that 
highlighted the region and gave the brochure a welcoming and local 
character. 

The Shire’s brand colours of green, blue, purple, and orange were woven 
throughout the layout to strengthen identity and recognition. 

A key focus was the use of infographics and visual elements to present 
complex financial data and community information in a way that was 
clear and easy to understand. 

This approach allowed residents to quickly grasp key details without 
being overwhelmed by text.

The final design successfully combined professionalism with accessibility, 
producing a brochure that was informative, visually engaging, and 
aligned with the Shire’s brand and community values.

05.
Client : Shire of Chittering
Project : Rates Brochure 
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The Format Co.

theformatco@outlook.com.au

0410 877 744 


